
Streaming 
State of 
Mind–

Meet Your Streamers

Key Takeaways

It’s time to pay attention 
to streamers.

Streamers are:

Streamers are changing the media 
landscape through their increased 
content consumption and their focus 
on content access over ownership. 

Visit spotify.com/brands/insights  
for the full study

Streamers are on the go: 

Up to 60% of  
music streamers  
report streaming 
on mobile.

$1.5B

Streaming Is MainstreamStreamers Are The Future

Half of the online population streams, 
and the number is still growing.1

Streaming creates an ecosystem that
benefi ts fans, artists and brands 
alike—and it’s key to future-proofi ng 
your business.

1 Surveyed Population
2 Goldman Sachs Group, Music in the Air, October 2016

Streamers have a 
distinctive mindset 
with their own set 
of behaviors. 

Learn how streamers consume and
discover content to connect with
this growing audience.

Streamers will breathe new life 
into the media industry. 

In the future, an increasing amount of 
content will be streamed, unlocking 
economic opportunities for writers, 
artists, creators, marketers, and 
advertisers alike. 

The current ad revenue 
from music streaming 
is $1.5 billion, expected 
to grow to $7 billion 
by 2030. 2
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Meet Your Streamers
Gen Z is 5x more likely than streaming 
baby boomers to stream both music 
and TV & movie content.

When creating content  
for this highly stimulated  
audience, make it snack-
able and relevant.

Across markets, 60% of music streamers report 
streaming on mobile in new moments like 
showering, running, cleaning and shopping.

Audio messaging is no longer 
just for the car—get creative 
with what you say and how 
you say it.  
 
 

Streaming is addictive. TV and movie 
streamers are 2x more likely to  
stream music than non-streamers,
and vice versa.

Streamers are constant-
ly tuned in. Use this as an 
opportunity to tell a lon-
ger-form story with your 
creative. 


